
                                                                                                                                                              REFERENCES 
 

97 

 

REFERENCES 

Arunatileka, S., 2002.  E-transformation strategy for garment industry of Sri Lanka. 
[Online]. Available at: http://www.cit.uws.edu.au/research/conference02/slides/Ar 
unatileka.ppt. [Accessed 02 August 2009] 

Botejue, J., 2005. Weaving the fabric of Reagional cooperation for a competitive 
garment sector. Sri Lanka Apparel Exporters Association. [Online]. Available at 
http://www.unescap.org/tid/mtg/tradenv_s6sl.pdf. [Accessed 04 August 2009]. 

Chieochankitkan, A., Perceived Value Pricing Strategy in the Hotel Industry : A 
Critical Analysis of Its Implication on the Hotel Supply Chain. [Online]. Available at: 
http://www.ttresearch.org/pdf/040908/5.pdf. [Accessed 29 December 2009] 

Dheerasinghe, R., 2003. Challenges, Prospects and Strategies for the Garment 
Industry in Sri Lanka.  Staff studies: Central Bank of Sri Lanka.  [Online].  33 (1 & 2). 
pp. 33-72. Available at: http://www.cbsl.gov.lk/pics_n_docs/10_pub/_docs/research 
_studies /staff_studies_vol_35_2005-No1&2.pdf.  [Accessed 13 September 2009] 

DIPP (Danish Import Promotion Programme). 2008. Garments – A Survey of the 
Market for Garments in Denmark. [Online] Available at: http://www.dipp.eu/ 
dox.en/Garments.2008.09.02.pdf. [Accessed 04 February 2009]. 

Duke, C.R., 1994. Matching Appropriate Pricing Strategy with Markets and 
Objectives.  Journal of product & Brand Management.  3 (2).  pp. 15-27 

Fibre2Fashion. 2009. Interview-Mr. Kumar Mirchandani, Chairman, Sri Lanka 
Apparel. [Online] Available at: http://www.fibre2fashion.com/face2face/jaff/mr-
kumar-mirchandani.asp.  [Accessed 15 March 2010]. 

Giddens, N. et. Al., 2002.  Selecting an Appropriate pricing strategy. [Online]. 
Available at: http://extension.missouri.edu/explorepdf/agg.  [Accessed 07 August 
2009] 

Gopalakrishna, A., Apparel Industry - Encounters with Truth. [Online]. Available at: 
http://www.fibre2fashion.com/industry-article/pdffiles/20/1977.pdf?PDFPTOKEN= 
05948d01f0b0b453083631433e47d59f282d2f36|1272530754#PDFP.  [Accessed 06 
August 2009]. 

Goto, K., 2007. Industrial Upgrading of the Vietnamese Garment Industry:  An 
Analysis from the Global Value Chains Perspective. Working Paper. Ritsumeikan 
Center for Asia Pacific Studies (RCAPS). 7 (1). 

Guilding, C. et al., 2005. An empirical investigation of the importance of cost-plus 
pricing.  Manageiral Auditing Journal.  20(2).  pp. 125-137 



                                                                                                                                                              REFERENCES 
 

98 

 

ICRA Management consulting services. 2009. Study on Impact of economic 
slowdown of Indian Textile and clothing industry. [Online]. Available at: 
http://www.citiindia.com/pdf/Detail-Report-Study.pdf.  [Accessed 02 August 2009] 

IMACS. 2009. Study on Impact of economic slowdown on Indian textile and clothing 
industry. [Online]  Available at: http://www.aepcindia.in/files/Exceutive_ Summary 
.pdf.  [Accessed 05 August 2009]. 

International Trade Statistics (ITS). 2009. World Trade Organization. [Online] 
Available at: http://www.wto.org/english/res_e/statis_e/its2009_e/its09_toc_e.htm. 
[Accessed 11 March 10]. 

Investopedia. 2010. Cost, Insurance and Freight - CIF. [Online] Available at: 
http://www.investopedia.com/terms/c/cif.asp . [Accessed 07 May 10]. 

Jayaratne, S.M., Enhancing export competitiveness through trade facilitation: The 
experience of Sri Lanka. [Online]. Available at: www.unescap.org/tid/pu 
blication/tipub2543_jayaratne.pdf.   [Accessed 20  March 2010]. 

Joint Apparel Association Forum (JAAFSL). 2009. Industry Performance. [Online] 
Available at: http://www.jaafsl.com/tconcessions.cfm?ip . [Accessed 07 April 10]. 

Joint Apparel Association Forum (JAAFSL). 2009a. Sri Lanka pushes for ethical 
purchasing. [Online] Available at:http://srilankaapparel.com/index.php?option 
=com_content&task=view&id=238&Itemid=2. [Accessed 07 April 10]. 

Kanliang, W., Pricing strategies for information products: A review. 
[Online].Available at http://www.computer.org/plugins/dl/pdf/proceedings/ceceast/ 
2004/2206/00/22060345.pdf?template=1&loginState=2&userData=University%2Bof
%2BPeradeniya%253AUniversity%2Bof%2BPeradeniya%253A192.248.8.106. 
[Accessed 25 November 2009]. 

Kelegama, S. & Epaarachchi, R., 2002. Garment Industry In Sri Lanka. Garment 
Industry in South Asia: Rags or riches?. South  Asia  Multidisciplinary  Advisory  
Team  (SAAT). [Online]. Available at: http://www.scribd.com/doc/17704903 
/Garment-Industry. [Accessed 04 February 2010] 

Kelegama, S., 2005. Ready-Made Garment Industry in Sri Lanka: Preparing to Face 
the Global Challenges. Asia-Pacific Trade and Investment Review. 1(1) 

Kelegama, S., 2009. Ready-made Garment Exports from Sri Lanka. Journal of 
Contemporary Asia. 39 (4).  pp. 579–596 

Knorr, A. & Zigova, S. 2004. Competitive Advantage Through Innovative Pricing 
Strategies: The Case of the Airline Industry. [Online]. Available at: 
http://www.iwim.uni-bremen.de/publikationen/pdf/b093.pdf. [Accessed 11 June 2009] 



                                                                                                                                                              REFERENCES 
 

99 

 

Kotler, P. and Keller, K. L., 2006. Marketing Management.12th ed. Prentice-Hall, 
Upper Saddle River, NJ. 

Lanka Business Online (LBO). 2009. Sri Lanka apparel exporters look East as 
Western markets slow down?. [Online]. Available at: http://www.lankabusinessonline 
.com /fullstory.php?nid=1238609510. [Accessed 17 September 09]. 

Lanka Monthly Digest (LMD). 2005. Apparel Industry Bright Beyond 2005?. 
[Online] Available at: http://www.lmd.lk/2005/November/cov1.htm. [Accessed 18 
August 09]. 

LBL (Labour Behind the Label). 2006. Who pays for cheap cloths. [Online] Available 
at: http://www.labourbehindthelabel.org/resources/20/123-5questions?format=pdf. 
[Accessed 16 May 2009]. 

Mather, C., 2006. Five questions low cost retailers must answer. Clean Clothes 
Campaign Newsletter. [Online]. 22. Available at www.cleanclothes.org/document 
s/ccc_newsletter_22.pdf . [Accessed 04 December 2009]. 

Merk, J., 2003. Birnbaum’s Global Guide to Winning the Great Garment War: A 
critical review. [Online]. Available at: http://www.cleanclothes.org/documents/ 
Birnbaum.pdf. [Accessed 15 March 2009]. 

Miller, S., 2008. Pricing power: Using price strategy road maps and tools to maximize 
bottom-line result. CMA Management. [Online]. Available at: http://www. 
managementmag.com. [Accessed 12 May 2009]. 

Minor, P. & Feeney, D., 2007. Factory level value chain analysis of Cambodia’s 
Apparel Industry. Nathan Associates Inc. [Online]. Available at: http://www.usad.gov/ 
kh/documents/cambodia. [Accessed 15 August 2009]. 

Mochtar, K & Ardit, D., 2000. Alternative pricing strategies in construction. Dimensi 
Teknik Sipil. 2 (1).  pp. 56-64. 

Mochtar, K & Arditi, D., 2001. Pricing strategy in the US construction industry. 
Construction Management and Economics. 19 (4). pp. 405 – 415. 

Mochtar, K., 2002. Pricing Strategies in the Indonesian construction industry. 
DimensiTeknikSipil. 4 (2). pp. 85-93. 

Nathan Associates Inc. and Werner International. 2007. Factory level value chain 
analysis of Cambodia’s Apparel Industry.  [Online].  Available at: http://www.usaid. 
gov/kh/documents/Cambodia_ValueChain_Garment_Industry_2008.pdf.  [Accessed 
05 May 2009]. 



                                                                                                                                                              REFERENCES 
 

100 

 

Noble, P.M. & Gruca, T. S., 1998. An Empirically validated framework for industrial 
pricing. [Online].  Available at : http://isbm.smeal.psu.edu/library/working-paper-
articles/1998-working-papers/copy_of_09-1998-an-emprically-validated-framework 
.pdf [Accessed 17 November 2009] 

Omar, A. & Cooray, T., 2005. Apparel Industry Private Sector Perspective. Sri Lanka 
Development Forum. [Online]. Available at: www.erd.gov.lk/devforum/ Treasury/ 
paper-16.pdf.   [Accessed 20 March 2009]. 

Owen, K. C., 1998. A Pricing Strategy for a Recycling Industry. Corporate 
environmental strategy. 5 (2).  pp. 42 – 50. 

Pricing solutions. 2007. Pricing Audit. [Online]. Available at: http://www.slideshare 
.net/LoicAtPSL/pricing-audit. [Accessed 03 February 2010] 

Saheed, A.H.H., 2010. World recession and the impact on the global textile and 
apparel industry. [Online].  Available at: http://www.ptj.com.pk/web-2010/01-10/Jan-
2010-PDF/AHH-Saheed.pdf. [Accessed 09 April 2010]. 

Sanford, L. & Gebeke, J.E., 2007. Outsourcing, Wealth Creation, and Smes: The 
Internationalization of Services within The Global Textiles and Apparel Industry: 
Eastern Europe and South Africa – 1989-2004. [Online]. Available at: 
http://www.unige.ch/ses/istec/EBHA2007/papers/Gebeke.pdf.  [Accessed 10 August 
2009]. 

Skitmorel, M. & Hedley, S., 2000. Pricing construction work: A marketing viewpoint. 
[Online]. Available at: http://www.eprints.ucl.ac.uk/4640/1/4640.pdf. [Accessed 01 
September 2009]. 

SOMO (Centre for Research on Multinational Corporations). 2003. SOMO Bulletin 
on Issues in Garments & Textiles: Pricing in the global garment Industry. Somo 
Bulletin on Garments & Textiles. 1(1). [Online]. Available at: www.somo.nl. 
[Accessed 06 April 2009]. 

Technopak. 2007. Global Textile and Apparel Industry : Vision 2015. International 
Textile and Apparel Congress, [Online] Available at: http://www.technopak.com/ 
resources/fashion/ITAC%20Report%202007.pdf. [Accessed 15 October 2009]. 

Tellis, G.J., 1986. Beyond the Many Faces of Price: An Integration of Pricing 
Strategies.  Journal of Marketing.  50 (October).  pp. 146-60. 

The European Union’s Delegation to Sri Lanka and the Maldives (EUDSM).  n.d. 
Generalised System of tariff Preferences. [Online]. Available at: 
http://www.dellka.ec.europa.eu/en/eu_and_srilanka/trade/gsp.htm [Accessed 12 
October 2009]. 



                                                                                                                                                              REFERENCES 
 

101 

 

The Nation. 2009. Economic consequences of the withdrawal of GSP+. [Online] 
Available at: http://www.nation.lk/2009/11/08/newsfe5.htm. [Accessed 11 April 
2010]. 

Thompson, K.N. & Coe, B.J., 1997. Gaining sustainable competitive advantage 
through strategic pricing: selecting a perceived value price”. Pricing Strategy & 
Practice, 5 (2), pp.70-79. 

Thompson, K.N. & Coe, B.J., 1997. Gaining sustainable competitive advantage 
through strategic pricing: selecting a perceived value price. Pricing Strategy & 
Practice. 5 (2). pp.70-79. 

Tilakaratne, W. M., 2006. Phasing Out of MFA and The Emerging Trends in the 
Ready Made Garment Industry in Sri Lanka.  Mayumi Murayama ed.  Employment in 
Readymade Garment Industry in Post-MFA Era: The Case of India, Bangladesh and 
Sri Lanka.  Chiba: Institute of Developing Economies.  pp. 1-30 

Waleed, H., 2006. Eight major Asian textile players share many weaknesses [Online].  
http://www.dailytimes.com.pk/default.asp?page=2006\01\24\story_24-1-006_pg5_13. 
[Accessed 13 August 2009] 

Wichmann, R. et. al., 2009. Developing a defensible pricing strategy: hospital pricing 
is a science, not an art. Healthcare Financial Management. [Online]. Available at: 
http://www.allbusiness.com/health-care-social-assistance/3910880-1.html. [Accessed 
22 December 2009] 

Wijayasir, J. & Dissanayake, J., 2008. The ending of the multi-fibre agreement and 
innovation in Sri Lankan Textile and Clothing Industry. [Online]. Available at: 
http://www.oecd.org/dataoecd/18/55/41091122.pdf [Accessed 13 October 2009]. 

Yamagata, T., 2007. Prospects for Development of the Garment Industry in 
Developing counties: What Has Happened Since the MFA Phase-Out?. Discussion 
Paper. Institute of Developing Economies JETRO, 101. 

 


