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CHAPTER 5.  DISCUSSION OF RESULTS & CONCLUSIONS 
 

5.1 INTRODUCTION 
 

This chapter will discuss the results of data from data analysis in chapter 4 and 

provide conclusions in the context of research objectives. In order to find out some 

new studies in this research field, the discussions are linked to the literature review 

and combined with the research model. Some research limitations are presented in 

order to explain the weakness of this research project. In addition research conclusion 

which links with the research objectives and research problem in chapter 1, And some 

recommendations for future researches are also given in this chapter.  

 

5.2 DISCUSSION OF THE RESULTS 
 

The data from questionnaire section 1 discloses that the gender compositions of 

respondents were separated into 68.3% male and 31.7% female. This result is 

accorded with the prospective research from previous mobile service investigations 

that more males than females would like to pay their attention on new mobile 

technology. The main age group of respondents is from 26 to 35 years old which 

accounts for 60.2% of proportion in all, and the gap between males and females 

become more and more with the increase of age. In addition, the biggest user group is 

the degree holders in terms of education while the biggest user group is the IT and 

telecommunication related occupations. 

 

Most of the participants of this survey are use Dialog connections average 46.3 % of 

the users in that category while 34.1% of the users use Mobitel and surprisingly 

19.5% of the users belong to Airtel. By considering the fact that they have just 

launched their service in the country it is a significant finding. In addition most 

number of participants who belongs to aggressive age group tends towards Dialog. 

Many participants prefer to have usage tariff where the 26.5 % of the participant have 

given their preference towards flat tariff rates. 
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The “Data Broadband” and “Online payment” are considered as the most commonly 

used services by most of 3G mobile service users and the capabilities of 

“Downloading”, “Streaming” and “Web browsing” are thought to be increased more 

rapidly. In addition, video calls and online ticket booking are upcoming services. 

Users have more familiarity towards the services and there is big potential market 

building up slowly. A newly introduced service like “E-Wallet” has gained 

prominence among the respondents and they prefer services which make their life 

easy. There are more space in the market for Traffic control and Safety systems and 

mobile supply chain management. 

 

The section 3 of questionnaire has investigated the users’ Perceived Usefulness, 

Perceived Ease of Use, Perceived Playfulness, Perceived Price Level and Attitude 

Towards 3G Services indicates that the users’ attitudes are significantly influenced by 

the TAM model as well as its external variables. According to correlation table 

examined, the model issues such as PU, PEOU as well as consumers’ Perceived Price 

Level (PPL) and Perceived Playfulness (PP) have very strong influence on 

consumers’ Attitudes Towards Mobile Service (ATM) between 3G services. 

Meanwhile the data from correlation analysis has corroborated the hypothesis for 

extension research model which is proposed in chapter 2. This empirical result may 

provide a support for previous studies in chapter 2 that the variables related to price 

and playfulness need to introduce in original TAM model in order for better 

understanding of users’ acceptance of 3G mobile services.  

 

5.3  RESEARCH LIMITATIONS 
 

Although some data result has been disclosed, there are several limitations in process 

of research development. The main limitation in this research is the time restriction. 

Since the major objective of this research is to identify the key success factors which 

influence users’ choice towards 3G mobile services, there are several factors proposed 

based on the extended TAM model in literature review. Because of time restriction, 

some factors related to research model are considered as indirect facts, which have not 

been discussed in dissertation, such as customer support or brand name.  
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In addition, there are some limitations in questionnaire. Because of not preparing the 

previous survey work well enough, this led the survey to a changed at half-way. This 

is due to the research’s requirements, and then the same attitude of users may not be 

reflected very well.  

 

Finally, because the 3G market is only still in a maturing period in Sri Lanka, more 

mobile phone users still use 2G networks while only a few users use 3G. so there are 

some limitations when the researcher collected surveys.  

 

5.4 RESEARCH CONCLUSIONS  
 

The primary research problems are proposed in chapter 1 related to what are Key 

Success factors in 3G services and Portfolio Management of 3G. In order to achieve 

these aims, a series of objectives have been concluded as follow:  

 

1. Find out the key success factors of 3G service implementation 

 

Chapter 2 reviews numerous previous studies and theories related to the factors 

which influence the key success of 3G services, such as price strategy, service 

quality, service feature, service and phone convenience, playfulness and mobile 

device feature.  

According to the original TAM model and extended TAM model which are 

proposed by other researchers in chapter 2, the researchers found the original 

TAM is not enough to predict the key success factors of 3G mobile services. So 

they added several external variables to support the TAM. Hence, it is found that 

Perceived Usefulness, Perceived Ease of Use, and Perceived Playfulness are the 

most significant factors to success of 3G services. In fact Perceived Price Level is 

significantly influencing the Intention of 3G services. 

 

2. Portfolio management of 3G services 

 

Even though the many 3G services are launched yet most widely used services are 

Data broadband, web browsing and Streaming. But there is a potential market for 
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Video calls and E-Ticketing services but yet the fact that the consumers are not 

willing to pay more for 3G supported handset is going to be a big drawback for 

booming up these services. There is a big potential market place for 3G data 

services if any operator can introduce a scheme for monthly instalment for 3G 

handset which can be afforded by the consumer. 

 

5.5 RECOMMENDATIONS FOR FUTURE RESEARCH  
 

Although this research has found out some valid and valuable conclusion and data 

result, it still restricted by the time and sample size.  

 

In order to improve the validity and accuracy in this research area, it is necessary to 

recommend that the sample size should be extended widely; especially in exploring 

more key success factors in future researches. In addition, there are several factors 

that should be considered in TAM model in order to increase the model success rate 

in predicting user’s acceptance behaviours. Furthermore, the study recommends that it 

is necessary to adopt interview method those who have used different mobile services 

in order to better understanding of success factors in 3G services.  

 

5.6 SUMMARY  
 

This chapter revealed the data result from the prior chapter and presented some 

research limitations during the process of research development. Last part of this 

chapter turned to the conclusion, while some recommendations for future research 

were given. 

 


