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1. INTRODUCTION 

E-Commerce consists primarily of buying, selling and marketing products or services 

over an electronic medium such as the Internet [1]. E-Commerce has been practiced for 

over a decade in many countries. Developing Asian countries like Korea and Malaysia 

have taken to e-commerce in a big way [2]. Sri Lanka has been quite slow in adopting e-

commerce and even e-transactions over the web [3]. A low level of awareness may have 

hindered the development of e-commerce in Sri Lanka. People may browse e-commerce 

sites and window shop on the web but stop short of the actual e-transaction. Although 

many people, even in the outstations, have access to ICT (via work place infrastructure or 

at home) they do not make transactions on the web. As a result e-commerce sites are not 

very popular and companies which are exclusively on-line are almost non-existent in Sri 

Lanka. 

1.1 PROBLEM STATEMENT 

E-Commerce has not been exploited in Sri Lanka. Low adoption of e-commerce could be 

due to cultural factors and a fear or lack of confidence in the security of transactions 

conducted over the web. The fact that Sri Lanka is a developing country may also be a 

reason. Apart from these social factors, the likely physical and product related reasons are 

poor infrastructure, high lead time in delivery of the items paid for, and lack of trust in 

the supplier. Can the supplier be trusted? Will the product delivered be of the same 

quality as the product displayed? These nagging doubts that haunt the consumer may be 

responsible for the slow development of e-commerce in general.  

E-Transactions for the payment of utility bills, on the other hand, may be considered 

more straightforward and not fraught with as many pitfalls. Most of the physical and  

product related reasons highlighted above are not relevant to e-transactions for paying 

utility bills. Paying utility bills over the web will save the time and effort wasted on the 

road and in bank queues and also save transport costs. Such e-transactions can improve 

the social quality of life. However, despite the benefits, usage of e-transactions for utility 

bill payments is also very low. Most people seem to prefer visiting the banks physically 

to pay their bills. Why do people in Sri Lanka not use e-transactions as much as 
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expected? This reluctance could be a hindrance to the development of e-commerce in Sri 

Lanka. 

1.2 RESEARCH OBJECTIVES 

Are the people of Sri Lanka not ready to do transactions over the web? What factors such 

as age, income and education level have a significant effect on e-transactions readiness? 

To answer these questions and to assess the readiness of the people in Sri Lanka to do e-

transactions motivated this research.    

The execution of an e-transaction calls for a certain level of education among the users. 

An e-transaction is not as simple as going to a shop and asking for what you want. A 

certain level of literacy and general knowledge is required to do a transaction over the 

internet. According to 2006 Central Bank Reports, the literacy rate in Sri Lanka is 92.5% 

[4], which is quite high and on par with other Asian countries. Yet, the e-transactions 

usage is not as high as in other Asian countries with similar levels of literacy. 

Fear generated by a lack of confidence in internet security is a risk factor can have a 

significant effect on e-transactions usage [5]. Of course, this risk may be perceived 

differently depending on his or her income level. Is e-transaction usage higher among 

high income earners? And the education level is no doubt important. What is the 

relationship between e-transaction readiness, education level and income?  

E-Transactions usage may be low due to its novelty; people are yet to adopt to e-

transactions. For this reason, e-transactions usage may be more popular with the younger 

generation. Generally, education level is tightly coupled with age.  

The perceived benefits of using e-transactions can outweigh the perceived risks identified 

by a person [6]. Therefore, the overall objective of this research was to find out if there‟s 

a relationship between social readiness for e-transactions and perceived benefit, 

perceived risk, ICT trust, internet experience and internet access.  
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Specific objectives were to: 

 Assess Sri Lanka‟s readiness for e-transactions,  

 Determine the factors that influence social readiness for e-transactions  

 Develop an appropriate model to predict social readiness for e-transactions. 

1.3 SCOPE AND PURPOSE OF THE STUDY 

The target audience for e-transactions was defined and limited to on-line transactions 

performed via desktop computers. On-line transactions done by mobile devices were not 

covered in this research. The on-line transactions considered were utility bill payments 

and account transfers of credit card payments via internet. 

Diffusion of a new technology takes the pattern of a bell curve. There will be the 

innovators, the first to pick up the innovation, then the early adopters, followed by the 

early majority and the late majority, and finally the laggards [7]. The early adopters when 

it comes to e-commerce and e-transactions are the IT Professionals. Therefore, in order 

get an insight into e-transactions readiness in Sri Lanka, this research focuses on IT 

professionals in Sri Lanka. A specially designed questionnaire was used to gather data 

from a random sample of IT professionals in the Colombo district, with internet access.  

The attributes to be studied such as Perceived Benefit, Perceived Risk, Internet 

Experience, ICT Trust and Internet Access are related to social readiness for e-

transactions. Such information will be a useful input to formulate policies to improve the 

situation. The relevant authorities will be able to better understand why consumers are 

reluctant to use the internet for their transactions, and will be helpful in designing actions 

to mitigate these problems. Hence focused action could be taken to enhance Sri Lanka‟s 

social readiness which will ultimately accelerate the country‟s journey towards 

development.  

Business organizations will also be able to use this information to gauge the market share 

of people who are willing to do business over the internet. The proposed model to predict 

the Social Readiness for e-transactions would be a useful tool to monitor the situation 

from time to time.  


