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Abstract 

 

Caravanning has become a popular tourism category in the world. Tourists are found of 

caravanning because of the freedom and opportunities they get to explore the nature.  As a 

tourist destinations, Sri Lanka is also famous for its natural beauty. The very nations who love 

caravanning, are also among the top visitors to Sri Lanka. Even though resources and customer 

base is already available, Sri Lanka does not have caravan tourism as an industry.  In such a 

background, this study was conducted to find whether caravan tourism be promoted in Sri 

Lanka as a viable industry which is the main problem. Study was divided in to three specific 

objectives. First was to identify current trends in Sri Lankan tourism industry with special 

emphasis on potential caravan sector. Second objective was to understand key success factors 

of Caravan Tourism industry in Sri Lanka and finally to recommend policies and strategies to 

promote caravan tourism segment as a viable sector in Sri Lanka. 

The exploratory nature of this study made the researcher to choose a qualitative research 

approach. ‘Thematic Analysis’ was used as the primary tool to analyze the data collected 

through semi structured, in depth interviews from multiple sources. Tourist reviews and 

secondary data was also analyzed to strengthen the findings. 

With respect to the first objective, trends such as tourists’ richness in diversity and information, 

liking to discover real Sri Lanka, value for freedom and caravanning experience, concern about 

the environment and outlays and recognition of  Sri Lanka as 'So much in so little, year-around 

destination were identified. Key success factors were caravanning sites shall be close to nature 

or cultural attractions, caravanning industry should be environmentally sustainable, Sri Lankan 

caravanning shall offer value for money, a Sri Lankan flavor shall be added to caravanning and 

road safety, infrastructure and tourism industry shall be better managed. 

Finally, policies and strategies to promote caravanning as a viable industry in Sri Lanka were 

suggested as per the third objective. Introducing minimum standards for caravans and caravan 

parks, maintenance of caravans and caravan parks, environmental sustainability of caravanning 

industry, government concessions for caravan industry and marketing and promotional 

strategies for caravanning industry were paramount.  
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