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Abstract 

 

The rapid growth of mobile broadband penetration across the world indicates that 

these markets will approach maturity more quickly than previously thought. 

However in Asian market like Sri Lanka, the mobile broadband market is in its early 

stages. The operators do not have a clear approach in promoting mobile broadband to 

consumers; in the other hand consumers do not have previous experience in this 

method of internet access. Hence there is a definite requirement to identify the key 

factors & formulate a strategy to increase the adoption of mobile broadband, which 

in terms increase the penetration & competition in the market. 

 

The aim of this study is to examine the penetration; competition & what are the key 

factors affecting the penetration of mobile broadband in Sri Lankan market. Thus this 

study includes examining the various attitudinal, normative and control factors 

affecting the adoption of mobile broadband internet by consumers in Sri Lanka. 

Subsequently using the findings formulate suitable policy and strategies to promote 

the mobile broadband in Sri Lanka - This includes examining what are the critical 

factors effects, to what extend influence mobile broadband growth & formulate 

strategy according these factors. 

 

A survey approach was employed in this study. The development of this dissertation 

was mainly based on the empirical data concerning the attitudinal, normative and 

control variables gathered through questionnaire. Initially the reliability & validity 

tests were performed in order to compute variables using sub variables. Then 

descriptive statistics such as frequencies mean & Standard . deviation analysis were 

performed in order to analyse the public perception on adoption factors. Finally the 

correlation & regression analysis was conducted to check the significance of 

independent variable toward dependent variable behavioural intention to adopt 

mobile broadband in Sri Lanka. 

 

The fmdings of the study suggest that except declining cost & perceived lack of 

needs all other variables are significant in explaining the adoption to mobile 



  

broadband. The relative advantage, utilitarian outcome, service quality, primary 

influence, perceived ease of use & self efficacy construct had the largest impact in 

the explanation of variations of behavioral intention to adopt mobile broadband. 

 

The primary value of this research is that the results found in would give a clear 

understanding that how the adoption factors are related & to what extent they 

influence the mobile broadband growth in Sri Lanka. Based on the study a clear 

strategy could be formulated for both policy makers & operators in mobile 

broadband market. 


