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CHAPTER SIX 

CONCLUSIONS AND SUGGESTIONS. 

6.1 Conclusion 

Batik Garments and textile will have a high demand in tourist and urban market. This 

industry will be a good opportunity for small entrepreneurial business and for 

employment of creative young persons. But, Instead of expanding, integrating and 

creating more jobs, the batik sector is shrinking and new investments are almost 

impossible. This has led to batik manufacturing plants closures and downsizing, 

resulting in a large number of batik workers being retrenched. The ripple effect has 

been felt by dependent family members and relations of those workers who lost their 

jobs, whose resources have been strained to their limits. Similarly, young consumers 

rarely patronize batik fabrics. It has clearly been shown in the customer survey. Batik 

preference reduced generation to generation. According to the batik supplier base 

information data the industry operation is at its lowest ebb.  

There is not sufficient progress during last 50 years due to following reasons 

1. Poor quality is one of the main reasons for the decline of the batik industry 

2. Designs are very common and the colours are not exciting 

3. Marketing is not targeted at a customer segment and the right consumer is not 

identified by many of the manufacturers. 

4. The non-availability of raw materials and poor knowledge of them. 

5. Technology and techniques. Nothing is new.  

6. No innovative ideas no new materials. 

7. Government support is not up to the required level  

 

To overcome current situation and upgrade the batik industry , Practitioner‟s related 

technology, knowledge should be improved. This will have to be actively promoted in 

school, Universities, and all the material and equipment resources, training will have to 

be provided. The government department will have to facilitate to upgrade the industry 

by providing guidance.  
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If batik manufacture can fulfil customers „needs better than the competitors by utilizing 

their strength, then they will be able to maximize the market opportunity profitably. By 

implementing above marketing strategies with new technology and new fabric types 

batik manufactures can create own strategy to upgrade batik industry.  

 

By fulfilling one objective of this study, data base of 30 suppliers were established. This 

is all methodology this data base included , Name, contact information, date of start , 

number of worker present , Maximum number of workers, dyes and dye suppliers, 

Monthly capacity, types of garments, markets, education level, and special 

requirements. 

 

Even though, types of fabrics used are very limited in batik industry, all the batiks trials 

were succeeded for all fabric structures . 

Appearances of batik of all fabric structures were good compared to control specimen. 

Qualities of all the tests were compatible to the control test specimen according to the 

Marks and Spenser test methods. According to consumer survey results, there is 

potential market for batik and batik with new fabric structures. All the findings were 

concluded as follows 

 Female preference for batik is high compare to male. 

  Preference for Single Jersey and Crepe are high for female 

 There is no significant gender preference for Twill, Mock Leno and linen.  

 There is no relationship between gender and different fabric structure at any age 

groups. 

If we have wide verity of new materials, product can be customized. Twill and Mock 

leno can use for interior decoration and men‟s wear. Knitted single jersey can be used 

for T shirts. Linen and crepe can use for up market shirts and blouses. 

Looking into the future for positive prospects we can develop certain aspects of the art 

and the industry with essential organizational and financial support venturing into the 

fashion world of high quality garment manufacture with an array of products reflecting 

the innovative and creative potential of the batik art and industry. Then we can see 
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glorious period for Sri Lankan batik than our history. But, it is very difficult to forecast 

a sustainable future under the present circumstances. 

 

 

6.2 Suggestions to upgrade batik industry 

To improve current situation, schools, universities and higher education institute can 

introduce batik to their curriculum matching to educational streams.(eg . Government 

College of fine art, Fashion design Diplomas and degree courses can teach batik as a 

subject) 

Education and training is lacking across the industry. Educational campaigns can be 

organize to teach dyeing methods with dyeing expertise. 

 

To improve marketing, practitioners can seek the following aspects 

 Target the most valuable customers and maximize their value; 

 Improve communication and connect with customers; 

 Build customer loyalty through gaining and demonstrating a deeper 

understanding of customers‟ needs and preferences; 

 Adopt and promote electronic or online business strategies. 

To protect environment, local authorities can organised seminars or campaigns by 

targeting batik manufactures.  

 

6.3 Suggestions for further works 

 

1. Find out more fabric qualities suitable for batik. 

2. Introduction of new dying machines for batik dying and washing 

3. Development of new equipment for waxing with new waxing techniques like spray,     

stamping 

4. Introduce of new dye methods and brands. Introducing of Natural dyes will make 

good market value for batik. 

5. Introduction of new fabric clamping system for hold fabric for waxing 

 

 


